Brief Summary of Singapore Workshop on Competition, Consumer Trust and Consumer Choice
I. Discussion of Definitions Proposed by the BC
BC Proposed Definition:

Competition is the availability of multiple suitable TLDs and multiple Registrars where registrants may seek their desired domain name at reasonable prices and terms.

· Question regarding  the inclusion of the word “suitable;” ( Wendy Seltzer)
· Question whether competition looks at numbers of TLDs, or also registrars or resellers? (Werner Staub)
· Metric could be number of accredited registrars, or number of accredited registrars that are compliant (Beau Brendler)

· Is competition looked at in just the domain name industry or in other industries that might be affected?  (Werner Staub)
· What is the market that ICANN can reasonably be expected to try and influence or manage?  (Jonathan Zuck)

· Competition might also consider an increase in number of registry operators and back-end registry operators. (Tim Ruiz, Jo Lim) 
· “Suitable” is a paraphrase of notion in competition law of “relevant market,”   (Phillip Sheppard)

· Need to also consider notion in competition law of “dominance” in relevant market as well. (Phillip Sheppard)

· Does competition look at competition among domain registrants for domain names or competition for other goods and services that are sold via domain names? Suggestion that competition should not stop at the point of the domain registrant. (Evan Liebovitch) 

· Competition should consider effects on cultural, linguistic, or regional communities. (Carlos Aguirre) 
· To assess real competition , definition needs to focus on behavior, and the mere availability of TLDs does  not represent competition (Jonathan Zuck).
· What percentage, for example, of the new registrations are new Web sites instead of simply redirects to old ones? (Jonathan Zuck)

· Competition might evaluate number of applicants for new gTLDS.  (Jo Lim)

· Consider addressing the concept of rivalry among competitors (Tobias Mahler)

BC Proposed Definition:
Consumer Trust is the perceived integrity of domain name registrations such that Internet users have confidence that a domain name is held to the advertised purpose and standards of the TLD operator, ICANN and relevant law.

· Metric could be increase in instances of DNS Abuse. (Beau Brendler)

· Need to consider the security and stability of transactions in the new gTLDs.  (Debbie Hughes)

· Definition needs to be simpler because the average consumer doesn’t know the advertised purpose and standards of the TLD operator, ICANN, and relevant law. (Beau Brendler)
· Perhaps surveys (such as the one done by the WHOIS review team) taken before and after the New gTLDs are launched could measure trust  (Steve DelBianco, Jonathan Zuck)

· Metric-  Did any of the new gTLDS fail?   Did any new gTLDS experience significant breaches that might affect trust? (Debbie Hughes)

· Trust needs to focus on specific functions.   The concept of trust in the Internet is too vague. (Wendy Seltzer)

· “Perceived” is problematic because that is difficult to measure and is subjective. (Werner Staub)

· Trust could be measured in terms of reaction by search engines to the new gTLDs, as search engines take into account the trustworthiness of websites. (Jonathan Zuck)

· Surveys on consumer trust have been conducted by Dot.au,  and are often difficult to access. (Jo Lim).

· Perhaps a better way to look at trust is to look at the regulations or policies adopted by the registries to deal with trust, enforcement activities undertaken by the registries/ICANN, and the number of dispute resolution procedures commenced under the policies. (Jo Lim)

· Enhanced compliance metrics from the ICANN Compliance Department could be looked at, such as number of complaints investigated, number of complaints unaddressed or in the queue.  (Evan Leibovitch)
BC Proposed Definition:
 

Consumer Choice is the availability of TLDs that offer competing propositions as to the purpose and integrity of their domain name registrants.

· Should the word “diversity” be incorporated in concept of “choice”?  (Werner Staub)
· Does “consumers” encompass “end users” or “domain registrants?” (Evan Leibovitch)
· “Consumer” should consider both end-users and domain registrants. (Steve DelBianco)

· Choice should look at “categories”, such as cultural or linguistic groups (Steve DelBianco)

· Note the ICANN Strategic Plan statement that “Consumer choice includes, but is not limited to, the concept that users can access unique identifiers in their own languages and language scripts." (Wendy Seltzer)
· Concern that the definitions of competition and consumer choice  overlap and thought should be given on how to make them distinct. (Tobias Mahler)

· Metrics could include- number of domain names registered in gTLDs and numbers of Internet users. (Jonathan Robinson)

· Metrics could also include- increase in number of TLDs per scripts, number of TLDs per industry, numbers of defensive registrations .  (Steve DelBianco)

II. Discussion of Next Steps
· Unclear how to move forward on these, and solicit the input of the GNSO, CCNSO, ALAC and others.   (Rosemary Sinclair)
· Suggestion that Steve DelBianco attempt to update definitions based upon  discussion in the workshop.   (Steve DelBianco)
· Suggestion to form a cross-community working group to advance this work.  (Evan Leibovitch)
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