Comments by the AT&T Corporation (hereafter AT&T) regarding the approval of other sponsored TLDs. 

AT&T is a member of the Commercial and Business User Constituency (BC) and is actively engaged in and following ICANN’s activities. With other business users, AT&T has noted that it can only support the introduction of sponsored TLDs as the way to expand the “name space” for the global Internet. In our comments, we note our questions about whether the applications received fully meet the requirement of “sponsored” and have demonstrated a full and robust representation of the affected communities for whom the suggested TLD string is proposed.  We ask that ICANN carefully consider these issues in the evaluation process of the applicant TLDs and their proposed sponsors. 

While the introduction of additional gTLDs is of priority to some commercial stakeholders, we believe that, for the most part, the overall  priorities of the business users are stability and reliability, including the stable and transparent operation of IANA, the continued stable operation of the root server system, ongoing development of the positive relationships with the ccTLDs and the RIRs, with the continued evolution of the AT Large Regional Organizations, along with effective functioning of the bottom up consensus driven policy development processes.  

As stated, AT&T has supported the introduction of a small number of new gTLDs, and has stated its support for sponsored TLDs as the best way to expand the “names space” as the way forward.  AT&T notes also that the development of the policy processes that govern the introduction of any further TLDs is of importance and that we will make contributions to the development of that process as it is developed by ICANN’s gNSO.  

Accordingly, we restate again our concern that the results of the study of the “proof of concept” round of TLDs, along with including in that study, any sTLDs approved at this time, be included in the policy development process for the introduction of any further generic/sponsored TLDs. 

In reviewing the applications submitted, AT&T notes that there are applications that seem to fail the requirement of broad, representative, nd where applicable, global support of the affected community who would be expected to register in such a TLD string. AT&T understands that the concept of sponsorship is intended to ensure a broad and representative participation from the community expected to register/identified with the relevant sTLD, minimize confusion about who the sponsors are and who the registrants are expected to be, as well as to establish criteria for registration within that sTLD, that match certain criteria.  

AT&T suggests that any selected sTLD should be identified with the community with which the string is associated, logically, by the “average” Internet user, as has been suggested by the Business Constituency. 

Therefore, it is important to ensure, in the evaluation of the existing proposals, that there is a broad and representative sponsoring organization with an identifiable link to the “TLD” string:   We further note the importance of sponsored TLDs as a way to minimize the growing need to defensively register in TLDs, even though it does not fully eliminate the problem.  Therefore, we urge that the applications be particularly examined as to how they minimize the need for defensive registrations. 

Finally, in observation of the “proof of concept” TLDS experience in growth of registration, as provided in public data sources, it appears that growth in registration may take a reasonable amount of time, after the introduction of a new TLD string to a community of registrants; e.g., there may be initial slow, even if steady growth. Therefore, we note that given our priority on the stability of the Internet, that all applications approved must demonstrate full capability for technical systems, appropriate financial resources, administrative performance, and operational integrity of the registry, as well as providing an appropriate escrow approach, in order to weather an extended and slow initial growth period. 
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