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1. Overview. 
 
The email campaign was sent out in batches to our subscribed database of Pre-Registrants  (both Adult 
Industry and Agents/Resellers) and our registered identified supporters on our regular mailing list that has 
been open since 2005, between the 7th and 9th September 2010 using our online marketing Newsletter 
tool www.ymlp.com.  
 
Two styles of email formats were used and samples are provided with this report.  The first was targeted 
at our subscribers who had identified themselves as belonging to the Sponsored Community as part of 
the pre-registration process and this was sent to lists 1 through to 8.  The second email was a variation to 
the first, but aimed at all other subscribers who had expressed interest in or support for our application 
but in some cases had not identified themselves as members of the sponsored community.. 
 
The mail-out was broken into manageable chunks to avoid any potential problems with spam filters; 
therefore, the reports are broken down in the order that they were sent. 
 
The numbers were correct at the time of writing this report, however, final results may increase as more 
people respond to the emails. 
 
There were 435 direct responses to the email that clicked on the ‘Click Here to post a comment to ICANN 
in Support of .XXX ‘ Of these, we received only three complaints from recipients who claim to have 
clicked our link ‘in error’.  We removed the users comment as requested. 
 
Below is a report showing the total numbers of email sends and their results.  These numbers are 
consistent with our result of completed responses, both directly from our email, and for those people that 
went directly to the form on our website to customize their comments, either positively, or negatively. 

 

 

 
The difference in the ‘Number of Clicks’ or 485 (435 Direct Reponses + 50 Forms Clicks) against 
a total number of 502 clicks, relates to 18 clicks direct to the ICANN Publishes draft agreement on 
.XXX

  Type Date Sent to Opened Clicked Bounced 
Direct 
Response 

Visited 
online form 
to Comment 

1 Adult Pre-reserved Sep 7th 100 16 8 0 8 0 
2 Adult Pre-reserved Sep 7th 100 31 13 2 11 2 
3 Adult Pre-reserved Sep 7th 1000 205 84 9 75 9 
4 Adult Pre-reserved Sep 8th 1000 232 69 10 62 8 
5 Adult Pre-reserved Sep 8th 1000 168 44 7 38 4 
6 Adult Pre-reserved Sep 8th 801 159 37 6 33 4 
7 Adult Pre-reserved Sep 8th 958 189 61 32 52 6 
8 Adult Industry Sep 9th 71 23 13 0 11 0 
9 Agents/Resellers/Registrars Sep 9th 2358 471 117 27 100 10 
10 Supporters from mailing list Sep 9th 2201 278 56 583 45 7 
         
      9589 1772 502 676 435 50 
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2. Copy of Email to Adult Industry, Sponsored  
Community 
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3. Copy of Email to Supporters and Agents/ Resellers 
 

 

4. Website Form to allow customized message 
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5.  DETAILED SEND & RESPONSE REPORTS 
 

1.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 7, 
2010 

Sent to 100 contacts 28 opens 8 clicked so far 
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2.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 7, 
2010 

Sent to 100 contacts 53 opens 13 clicked so 
far  
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3.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 7, 
2010 

Sent to 1000 
contacts 

343 opens & 98 clicks so 
far  
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4.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 8, 
2010 

Sent to 1,000 
contacts 

357 opens & 83 clicks so 
far  
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5.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 8, 
2010 

Sent to 1000 
contacts 

289 opens & 49 clicks so 
far  

 
 

 
 
 
 

 



 10 

6.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 8, 2010 Sent to 801 contacts 234 opens 42 
clicks so far  
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7.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 8, 
2010 

Sent to 958 contacts 323 opens and 75 clicks 
so far  
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8.  ADULT INDUSTRY 
Progress of dot-Triple X Important ... 

Sep 9, 
2010 

Sent to 71 contacts 51 opens 14 clicks so far 
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9.  AGENTS/RESELLERS 
Progress of dot-Triple X Important ... 

Sep 9, 
2010 

Sent to 2,358 
contacts 

679 opens & 136 clicks 
so far  
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10.  MAILING LIST SUPPORTERS 
Progress of dot-Triple X Important ... 

Sep 9, 
2010 

Sent to 2,201 
contacts 

419 opens & 100 clicks  
So far  
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