Response to Question One (Need for new gTLDs)

Please can you consider the following points when deciding your policies for new GTLDs.

Current gTLD Market share

It is often difficult to visual the dominance of .com on the .gTLD landscape.

The first two charts show percentages of names registered in (a) 2004 and (b) 2006, over which time .com has increased its market share by 3%.
To validate these figures the third chart shows pages indexed in Google as an alternative independent measure of gTLD usage. 
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The above figures for .info and .biz clearly show there is only a small minority of the website owners who are prepared not to follow the majority and use an alternative gTLD to .com (“Nobody ever got sacked for branding on a .com”).
Given .com’s current dominance it is likely the introduction of new gTLDs will increase choice through competition solely for users prepared to look at alternatives to .com. The extra competition in effect making it much harder for any new or existing gTLDs to offer any serious competition to .com. Perversely, creating new gTLDs could actually decrease competition by reinforcing .com’s dominance.

Certainty & Differentiation
When it is suggested to people keen to open up the namespace that addition of new gTLDs will result in confusion for users, the reply is often “That the end users should be given more credit.”
Confusion can arise from what the user doesn’t know rather than what he does know. For example:  
In a derestricted gTLD environment, say several registries operate three new gTLDs .auto, .garage, .car, and four companies choose their names as
gm.com 

bmw.car

mercedes.garage

ford.auto

The issue is how does the user know where to look in the DNS rather than does he understand the difference between .auto, .car and .garage gTLDs
This approach also means the companies have to brand on 2 elements rather than 1 if they wish to move away from the .com namespace.  This rarely happens resulting in the status quo namely - gm.com, bmw.com mercedes.com and ford.com being the first choice for the companies to build and the first place for users look.
Expanding the DNS in way of the example above means the usefulness of DNS is diminished and the dependence on search engines to find sites is increased.  

Public Good v Business Opportunity

New gTLDs should not be regarded as a business opportunity for future registries and their registrars rather they should primarily be created when there is a benefit for the internet community as a whole. 

Is there currently a real shortage of good names?

There has been a significant opening up of additional TLD space in recent years
.info and .biz 

.us .in .sg .pk, have all opened up their second level name spaces

.eu and possibly .asia are on the way.
.travel, .mobi .jobs 

several ccTLDs have relaxed their registrant criteria
There is currently more choice in the DNS system than there has ever been. 

The only market that has really become more expensive to enter in recent times is .com.

Thank you.
